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Abstract 
This study shows the results of a collaboration between University and industry which saw teachers, some researchers and 
students concentrating on reinterpreting the industrial production of more than 40 years of a historical Italian Company in terms 
of design and communication. Change, Transformability and Quality were the values around which ideas and experiments were 
developed. In the project, phases of teaching on its philosophy, led by the Company,  alternated with stages of design in the field 
of product and communication, led by students, and phases in which other students reinterpreted these ideas coming to express 
them through artistic performances, later on subjects of an exhibition. 
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1. Introduction 
This study shows the stages of a journey undertaken by the Department of Sciences for Architecture- University 
of Genoa- Polytechnic School  together with the industrial world. 
In 2012, the historic Genoese company Viaggi Arredamenti and the Company FLOU, a symbol in the national 
and international production related to the spaces for rest, started a study and a research. This work  involved not 
only teaching staff and researchers, but above all also hundreds of students. 
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2 The culture of the rest 
The aim of this study was to reinterpret, in terms of communication and ideation, an industrial production with 
more than 40 years of experience.The values around which the ideas and experiments articulated and developed 
were Change, Transformability, and above all Quality.The students engaged themselves to deeply examine  the 
market peculiarities of the furniture industry nowadays and the role of a Italian Company like FLOU within it. 
a                                               b                                                                     c 
 
Fig.1 (a) Gladstone’s Land- Edinbourgh,(XVI cent.) (b) Bed of Louis XIV- Versailles (XVI cent.), (c) Georgian House Edinbourgh (XVIII cent..) 
 
a                                                               b                                                            c 
 
Fig.2 (a) preliminary sketch by V. Magistretti for Nathalie bed (b) V. Magistretti and R. Messina, founder of FLOU, (c) The Nathalie bed 
 
Through specific preliminary lectures, in fact, they had the opportunity to study the origins and characteristics of 
the spaces for rest, to get the environments and products of contemporary designers. Attention was then focused on 
the production of the FLOU Company, its history, its potentiality and its change margins in order  to formulate a 
new idea not only of a product, but also of its communication.  
Other groups of students, instead, focused only on a reformulation of the communication of existing products. 
The objective of this phase was precisely to simulate a real professional and scientific collaboration among young 
experts and businesses, identifying constraints, design requirements and possible proposals. 
2.1 Graphic expression. 
The early stages of ideation were dealt mainly by designs that summarized  the initial concept and that, because 
of the processing speed, were easily subject to repeated changes and, in a succession of refinements, could reach a 
final form. The stage of development of virtual models, allowing dimensional and formal checks of a proposal, was 
therefore indispensable. In this phase the ideas expressed in digital form found an expression that allowed to verify 
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their  potentiality  even in an environment close to reality. 
Finally, the whole of this creative process was collected in tables suitable for a formal presentation in front of a 
group of experts, who were asked to judge the best projects to identify the authors for a stage with the Company. 
Even in this case, just to achieve the effective communication in terms of enhancement of the idea, the graphic 
composition including drawings, rendered images, text and  additional signs was looked after in a particular way so 
as to define the identity of the project exposed  in a direct manner. 
 
Fig.3 preliminary sketches, 3d model and final presentation of the project Aegis by Alama, Albergoni, Franceschi,  
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Fig.4 Study for a new communication of the FLOU company – Project by Valdenassi, Zangani. 
 
2.2 The exhibition 
a                                                                                                       b 
 
Fig.5 (a) Drawing -by Cinzia Ratto- prepared as main image of the exhibition (b) Entrance Panel of the exhibition Sonno & Sogni 
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Fig.6 First part of the exhibition with illustrated panels 
 
The whole research work, in which students, experts and professors worked side by side, then became the 
inspiration for an exhibition. The aim was not only to promote the educational model adopted, i.e. the cooperation 
between University and Industry, but also to underline how behind every design interpretation related both  to the 
product and communication, there is always a creative aspect that can gather  poetic and profound suggestions. 
The place chosen for the exhibition was the ancient “Loggia dei Banchi”, the seat of the sixteenth-century 
Genoese Stock Exchange, an example of extraordinary architecture where merchants, sailors and citizens met to 
exchange their goods, their ideas and their aspirations. All the graphic and compositive design of the exhibition was 
organized by the staff of the Department of Sciences for Architecture, choosing a narrative style inspired by the 
illustrations of fairy tales, just to highlight the creative and imaginative dimension of this experience. 
In the first part the exhibition was organized as the description of what was done in the lecture halls and in a 
second part as an atelier where other students, but not only, designers, experts and artists tried to express their 
dreams and their own world ideas about what normally lives in our home as spaces for our rest and our dreams. 
 Artists such as Luiso Sturla, a contemporary painter, the Ligurian Academy of Fine Arts students and of course 
the University of Genoa students of design and communication were invited to express figuratively their 
interpretation of certain iconic products of the Company. During the exhibition, each according to his inspiration, 
they gave birth to an artistic performance in which visitors could watch ... and in some cases even participate . 
A third step also covered the final phase of the collaboration with the presentation of prototypes of the 
experimental project Natevo. For this project, other students, always within the Department of Sciences for 
Architecture, ventured into a workshop, structured ad hoc, in the study of ideas, images and designs. 
 They thus sought new forms of relationship among interior elements and Light, facing a project based on the 
concept of “hybrid” as a conceptual and functional mixture. 
 
 
Fig.7 different moments during the exhibition, with students working on the prototypes 
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a                                                                                     b                                                                                                                                                
 
Fig.8 students working with airbrush at the project Spaceshrooms for an unsheatheble wardrobe 
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Fig.9 students and visitors at the exhibition 
a                                                                    b                                                                         c  
 
Fig.10 (a) box NATEVO at the exhibition – (b) Nuvola by NATEVO – (c) project Irrettangolo by the student Xiang Qinyue. 
Conclusion.  
The research carried on with students, teachers and representatives of the industrial and productive world was, as 
we have just seen, very articulate and especially interesting in order to understand which elements are to be 
developed with a view to an increase of future professional people. Representation was the common platform 
around which several experiences were developed as a language necessary to support all the phases of the study: 
from the morphological analysis of rest spaces to the delineation of the first concepts and to the development of 
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deeper ideas whether as for products or in regard to the communication of the strength (validity) points of the 
Company itself. So the pragmatic adequacy applied to graphic expression became one of the main points of the 
described experience.  
Finally, the organization of the exhibition can be considered as the “summa” of  the previous experiences with a 
peculiar regard to representation, examining the necessity to entrust the graphic language, by virtue of its 
immediacy, the whole narrative of the lived experiences. 
The development of the visual arts in combination with the selected products for the exhibition was especially 
important to deepen the significance of shapes and colors in the perception and reinterpretation of icons in the 
general view of the manufacturing production  such as “Nathalie” by Vico Magistretti 
The result was amazing. As educators, we wanted to give our future designers the capability not only to value the 
example of a Company and its industrial success, but also to recognize in it the importance of a back ground of 
ideas, of personal involvement, of technical, professional, and organizational skills and most of all the importance of 
strong communication and concreteness abilities to realize a dream. 
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